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Immediately Later that 
day

Later that 
month

2-3 days 
after

15%
22%

31%

14%

Viewers will consider 
purchasing an advertised 
product later that day or 2-3 
days after viewing the ad.

Funny Emotional/
heartwarming

Political/
social

Celebrity 
cameo

62%

40% 36%

19%

Viewers want to see funny 
ads from the World Cup.

83%
of World Cup viewers 
are likely to consider 
purchasing a product 
that they have seen 
advertised.

of viewers are likely to look up an ad aired 
during the World Cup and watch it again.54%

During the 
game

Before the 
game

After the 
game

39%

37%

24%

When are viewers 
using sports apps?

Social 
Media apps

News/Sports 
apps

Communication 
apps

Sports 
Gaming apps

28% 22% 17% 17%

Social, news, communication, and sports 
gaming apps are the most used while 
watching the World Cup.

48% 44% 38% 34%

Browse in 
sports apps

Browse social 
media apps

Order food 
for delivery

Share photos 
& videos

While watching the World Cup, users will 
spend time in sports mobile apps.

Multi-devices

Almost all World Cup viewers (74%) think it’s important 
to keep up with the World Cup on multiple devices.

Consumers’ Apps

When watching soccer games like the World Cup, 
51% of consumers will spend more time in sports 
mobile apps.

Every week

Multiple times 
per week

A couple of 
times a month

Less than once 
a month

Once a month

Only for the 
World Cup

8%

9%

13%

24%21%

25%

Month

Half of World Cup viewers watch soccer 
game broadcasts at least once a week.

of viewers also watch 
soccer outside the 
World Cup.

65%

67%

TV/streaming 

47%

Web app

26%

A mobile-first 

platform

57%

16%

15%

Live at a stadium

Bar/pub or cafe

Home

Post-Covid-19, most consumers 
still prefer to watch at home 
with family over socializing. 

55% TV or Cable

Connected TV
54% Smartphone

38%

When asked, larger 
screens remain first 
preference, but 

 
contenders as viewers 
try and get their fix 
wherever they can!

mobile apps and 
streaming are strong

19%

Under $15k

37%

$35k-$99,999

28%

$15k - $34,999

15%

$100k+

Income in USD

18 to 24


25 to 34


35 to 44


45 to 54


55 to 64

                       22%


                                                  40%


                        25%


       9%


4%

Consumers of all ages will be watching 
the FIFA World Cup this year.

Other or 
declined to state1%

50%

Female

49%

Male

Gender
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